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Landmark London on Mystery Shopping Survey

Criticism hurts - but
it can also help

When the feam and | saw our
resulis in ihe Mysiery Shopper
Survey in last monih's edition we
were appalled, Al The Landmark
London we pride ourselaes on
aur attention to delail and the
way we service owr chenis from
hirst call 1o final delivery, so to be
chose 1o the boliom in the survey
was very hard lor us

After having a good look al
e survey results from BROC
we realised that we need o have
arather ook & our fraimng. We
have now shared our resulls
with our Roval Lancaster and K
Wesl colleagues and all three of
us are now looking af a refresher
O our encguiry 1aking skills

Every vear the Lancaster
Larndmark company undertake
a 'Meelings Forum' and after
Ihe disasirous survey resulls
feldl thal we should be looking
al service delivery for group

The Landmark Landorn

ENQUIrEES 85 OUr 10pIc

As much as criticism is hard
io lake, thank you lor lelting us
knixy we are somelimes nol
fuite a5 good as we should be

We appreciale your survey
and will sirive 1o do our besl o
exceed customer expeciations,
=1 Bally Beck
Landmark London
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