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The share of business travellers staying 21+nights increased from 35 per cent 
in 2006 to 41 per cent in 2007, frequent travellers thus contributing to almost 
three-quarters of all business room nights. The Middle East remains one of the 
fastest growing international travel destinations, with the U.A.E, and Dubai in 
particular the most visited within the region.   
 
Hilton commanded a 20.4 per cent market share for usage in the Middle East 
and 19.6 percent for total usage, highest shares recorded this year. Hilton was 
also ranked amongst the most improved upscale brands year on year, as part 
of its continued commitment to provide best in class product and service. 
 

 
 


